Population: \
2021 Projection 21,883 152,903 377,964 —~ -
2016 Estimate 20,792 143,948 355,515
2010 Census 20,336 133,650 327,305 B
eaverton
Growth 2010-2016 2.24% 7.71% 8.62% ' '
2016 Population Hispanic Origin 7.794 24,851 48,277
2016 Population by Race:
White 17,317 118,202 287,260
Black 772 4,021 8,940
Am. Indian & Alaskan 400 1,651 3,449
Asian 1,285 13,122 38,801
Hawaiian & Pacific Island 110 745 1,871 °
cmamz  \\arket Area Demographics
Households:
2021 Projection 8,663 627218 149,246 : M
Resident Population
2010 Census 8,106 54,637 129,817
Growth 2016 - 2021 5.13% 6.16% 6.26%
Growth 2010 - 2016 1.65% 7.26% 8.19%
Owner Occupied 2,726 31,099 84,601
Renter Occupied 5,514 27,507 55,846
2016 Avg Household Income $49,874  $78,410  $90,739
2016 Med Household Income $38,114 $60,429 $69,576
2016 Households by Household Income:
<$25,000 2,661 10,969 21,391
$25,000 - $50,000 2,708 13,868 29,618
$50,000 - $75,000 1,171 10,473 24,389
$75,000 - $100,000 874 7,833 19,863
$100,000 - $125,000 365 6,147 15,646
$125,000 - $150,000 218 2,930 7,904 ,
$150,000 - $200,000 176 3,654 11,008 “:f
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$200,000+ 66 2,732 10,627 %



Business Employment By Type

Total Businesses

Retail

Wholesale

Hospitality & Food Service

Real Estate, Renting, Leasing
Finance & Insurance
Information

Scientific & Technology Services
Management of Companies
Health Care & Social Assistance
Education Services

Public Administration & Sales
Arts, Entertainment, Recreation
Utilities

Admin Support & Waste Management

Construction
Manufacturing
Agriculture, Mining, Fishing
Ofther Services
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# Businesses # Employees

1,990
315
58
151
107
157
38
238
1
326
36
46
24

1
106
104
54
2
226

8,038
1,073
239
440
443
665
138
865

1
2,088
173
73
121

327
468

197

713

15,632
1,903
455
868
896
1,401
266
1,802

3,759
345
134
221

681
1,112
352
26
1,394

17,571
4,880
591
2,474
445
731
373
1,206
15
1,642
563
1,001
424
4

781
495
743
13
1,190

102,266
35,725
5,077
6,810
2,431
3,823
1,833
6,409
15
11,817
4,727
1,492
1,853
205
2,519
2,563
11,433
36
3,498

168,076
47,221
6,626
13,907
5,167
7,916
3,711
11,678
54
20,393
11,390
2,867
2,832
293
6,612
6,290
13,758
359
7,002

Market Area
Demographics

Day-

Time/Business

Population




where people

LIVE

v’ 360-Degree Market of
residential demand

v' Strongest market
Potential with the least
competition to the
South and West

v" Neighborhood demand
from New Residential
Projects Downtown

v' The creation of a
restaurant ‘destination’
is the best opportunity
to generate demand
from outside 3-mile area
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where people

WORK

v' Strong Demand from
workers in Immediate
Area (less than one
mile)

v’ Further
concentrations to the
North and West (Nike,
Tektronics) between
one and two miles)

v ...dlso to the South
(Parkside, Nimbus,
Creekside Corporate)
under three miles

Circles represent 1, 2, and 3 mile
distances from Downtown
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where people

SHOP

v Considerable
gravity and cross-
shopping
potential in
central Beaverton

v Unique character
of Old Town is
complimentary to
existing retail
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LIVE
WORK &
SHOP

Downtown is the best
area where all three
uses are located, which
provides the largest
client base for
restauranteurs looking
for 18-hour demand.
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Circles represent 1, 2, and 3 mile
distances from Downtown
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